
NZ GEOGRAPHICAL INDICATION (GI) 

EXAMINATION CHECKSHEET 

Application information (reg 7) and formalities 

Box  
Reference 
Number 

1 GI Number: 

1015 

GI Name: 
WAIHEKE ISLAND 

2 New Zealand GI  

correctly selected  

(cf foreign) 

☒   Yes ☐ No 

3 Goods GI for ☒   Wine ☐ Spirit 

4 GI correct? ☒ Yes ☐ No Comment(s): 

5 Applicant/ Agent details   

correct 

☒ Yes ☐ No Comment(s):

6 Wine or spirit correctly 

stated 

☒ Yes ☐ No Comment(s):

7 Geographical co-ordinates 

relate to the place of 

geographical origin to 

which the GI relates 

☒ Yes ☐ No Comment(s):

 8 Description of Conditions  

provided 

☐ Yes ☐ No ☒ NA Comment(s): 



Additional Information required before Acceptance (reg 8(1)) 

9 Explanation  of  

characteristic essentially  

attributable to the GI 

☒ Yes ☐ No Comment(s):

10 Evidence of characteristic 

essentially attributable 

to the GI 

☒ Yes ☐ No Comment(s):

Examination  

11 GI identical to  

registered GI   

(s10) 

☐ Yes ☒ No Comment(s):

12 GI identical to  

customary  

name of  

grape variety 

 (s11 ) 

☐ Yes ☒ No Comment(s):

13 GI identical to  

common name  

for wine or spirit 

(s12 )  

☐ Yes ☒ No Comment(s):

14 GI use or 

registration  

likely to be 

offensive 

(s13A) 

☐ Yes ☒ No Comment(s): 
Note WAIHEKE ISLAND GI 
discussed with Karen from 
Maori Advisory Committee. 
Determined that GI would
not be offensive for the 
purposes of indicating the
area as a GI.  

15 GI identical to  

trade mark for 

☐ Yes ☒ No Comment(s):



identical goods or 

services 

(s14) 

16 GI identical to  

trade mark for 

similar goods or 

services 

(s15) 

☐ Yes ☒ No Comment(s):

17 GI similar to  

trade mark for 

identical goods or 

services 

(s16) 

☐ Yes ☒ No Comment(s):

18 GI similar to 

trade mark for  

similar goods or  

services 

(s17) 

☐ Yes ☒ No Comment(s):

19 Conditions of use  

Entered 

(s41) 

☐Yes ☐No  ☒ NA Comment(s):

Reference Searches 

20 Acsepto searches  

saved  

 to MAKO 

☒ Yes ☐ No Comment(s):

21 Internet searches  

saved  

to MAKO 

☒ Yes ☐ No Comment(s):



Evidence  

22 Statutory declaration/ affidavit
complies with  
s9 of Oaths and Declarations  
Act 1957 
(for statutory declarations) 
or the High Court Rules  
(for affidavits)

☒ Yes ☐ No Comment(s): 
Note  
reference 
to Emma  
Jenkins 
 comments 
is hearsay

Quality, reputation or other characteristic  

The Applicant should explain and provide evidence of the quality, reputation or other 
characteristic of the wine or spirit that is attributable to the GI (reg 8(1)).  

The explanation and evidence should show how the specific characteristic(s) of the wine and/or 
spirit are linked to features (whether natural or human) within the geographic area. 

The below template includes headings that reflect the type of information that IPONZ typically 
expects to receive as part of an application (reg 8(2)).  

History and background

The quality, reputation and other characteristics of wine or spirits from a particular area will 

often be linked to the founding and development of the area for wine or spirit production. 

Background may also include a description of the history relating to the word that indicates 

the area as a GI. 

23 Comment(s): 

Declaration confirms wine history of Waiheke Island at page 3: 

• Wine has been produced on Waiheke Island since 1950s.  

• First vines were planted in 1977 and continued through the 1980s.  



• Number of vineyards grew in the 1990s.  

• 2007 the Applicant created the “Certified Waiheke Island Wine” to protect 
wine production in the area.  

The history provided above shows how the reputation for the GI WAIHEKE ISLAND 
has developed over time.  

Geographical features in the area 

Geographical features may include general topography, elevation, natural features that 

provide shelter or that alter wind direction, ridges, valleys, plains, underground waterways 

and water tables, proximity to the coast or other bodies of water, slope, aspect and 

accessibility.

24 Comment(s): 

The declaration confirms WAIHEKE ISLAND GI has a unique maritime geography and 
environment and this impacts on the quality, characteristics and reputation of the 
wine from this GI. (Page 2).  

The declarant explains the geographical feature of the GI at page 5 and these 
elements affect vine growth and fruit ripening and effect sensory characteristics of the 
wine.  



Soil composition in the area 

Soil composition in the area may include the soil type or types (such as sandy, clay, silt or 

loamy soils), and the presence of particular rock (such as gravel, schist or slate). The 

characteristics of the soil such as its temperature, pH, drainage, salinity and 

nutrient/mineral profile may also be relevant. 



25 Comment(s): 

Waiheke Island has clay-based soil and subsoils. The declarant confirms at page 6 
that it is these clay soils are thought to aid “mouth feel and structure” in GIs 
wines. Furthermore, the low-fertility mineralised soils assist in the flavour of the 
wines from the GI.  These are detailed by the declarant on pages 5 and 6.  



Climate in the area

Applicants may like to include relevant climate data from the geographical area such as 

rainfall, temperature, prevailing winds and hours of sunshine. Ideally, such evidence should 

comprise or be supported by research data from a reputable institution. 

26 Comment(s):

The declarant confirms the warm and moderate climate assists in producing high 
quality wines from a suite of grape varieties.  (Page 2)  

Climate one of the primary indicators of growth and ripening of grapes which 
contribute to sensory attributes.  Declarant explains GIs climate at pages 6 and 7. 



Methods of producing wines and spirits 

Human factors such as viticulture, winemaking or spirit-making practices may also be 

relevant. These factors are likely to be linked closely to natural factors such as steep, 

inaccessible terrain which can mean that less mechanisation is feasible. This in turn may 



mean that the wines or spirits from that area must be premium goods that are sold at a high 

price point in order to be profitable. 

27 Comment(s): 

Due to difficult terrain there is no mechanical harvesting in the GI. Given the lack 
of water there is little irrigation of vineyards and majority are dry farmed. To 
ensure quality yields are restricted to between 1-2 tonnes pre-acre for red grape 
varieties and 1.5-2.5 tonnes per-acre for white wines.  Declarant discusses 
winemaking in details (page 10): 



Quality

The qualities of a wine or spirit from a particular area may include its aroma, flavour profile, 

sweetness, acidity, tannin, fruit, colour, structure, body, texture and viscosity, alcohol by 

volume, cellaring potential, typicity, signature characteristics, and varietals. 

28 Comment(s): 

Wines from GI have recognisable and consistent sensory characteristics across a 
range of varieties and styles. (Page 2)  

Sensory attributes: 
-The Declarant’s evidence includes descriptions of the sensory attributes typically 
associated with wines from the WAIHEKE ISLAND GI.  However, as this information 
has been provided by a person other than the declarant (namely Master of Wine 
Emma Jenkins) and is essentially hearsay, we are placing a low weighting on this 
information (Pages 10-11) 

Reputation

Where relevant, applicants should provide evidence that demonstrates the extent of the 

reputation of the wines or spirits from the relevant geographical area. This may include, for 

example: 

• Evidence that wines or spirits are sold and/or promoted by reference to the GI. 
• Statements from chambers of commerce and industry or other trade and 

professional associations that the wine or spirit has a reputation that is essentially 
attributable to its origin. 

• Evidence that the GI influences consumer purchasing decisions. 
• Evidence of tourism linked specifically to the wines or spirits from the relevant area, 

such as vineyard or distillery tours. 
• Sales figures, export figures and/or market share (may be provided on a confidential 

basis). 
• Marketing spend (may be provided on a confidential basis) and marketing activities 

such as advertising, tastings and other promotional events. 
• References to the GI in books, articles, blogs, social media, websites and menus from 

restaurants and bars. 



• Evidence of national and international awards won by wines and/or spirits from the 
relevant geographical area. 

29 Comment(s): 

Boundary 

The geographical indications boundary claimed appears to fall within what is generally 
considered to be Waiheke Island.  

Reputation 

In terms of the submitted evidence, we are of the view that the evidence of reputation 
of the wines from the area to which the GI relates constitutes the strongest case for 
accepting the GI. 

High cost/ Low production/ “boutique” Ultra-Premium product 

Declarant confirms high-cost of production (Page 4) 

High cost caused by (Page 4): 
-High valve of land (competition with accommodation)  
-Sloping sites  
-Sourcing and transporting labour and other inputs 
-Transporting finished goods to market 
-Low yields/ High cost per tonne. 

Given high cost of production for GIs wines the area must operate as an ultra-premium 
wine region.   

Use of the GI on wine goods 

Note first use confirmed by declarant in 1982 (page 12): 



Further examples of wine labels provided (Appendix 2), some shown below. Consider 
there are sufficient examples showing clear use of the GI WAIHEKE ISLAND in relation 
to the goods.  Further examples from Office research (Box 3)  



Global reputation  

Export statistics are lower 471,303 litres 2009-2017 and confirmed at (Page 12). 
However, these must be considered with regards to the ultra-premium price.  



Marketing 

There are a number of marketing activities which promote the WAIHEKE ISLAND GI.  

Annual “Waiheke Island of Wine Expo” held in downtown Auckland since 2009. 
Waiheke Island producers display their products, provide tastings.  Discussed by 
Declarant in page 12: 

Annual Waiheke Wine and Food Festival held since 2014 during grape harvest. Public 
event with 15-18 vineyards taking part. 2016/2017 there was 2000 attendees. 
Discussed on pages 12 and 13: 

Waiheke Island wine trail map is re-printed yearly and the website 
www.waihekewine.co.nz centralised source of information of vineyard on the GI. (Page 
13). 

In 2007 the Applicant applied and registered certification trade mark (767795). More 
information see (Box 3) below.  



Use of GI in national and international texts 

Declarant at Appendix 3 confirms the GI has been recognised in national and 
international texts. See examples below. The GI has also referenced in national and 
international periodical, online media and by wine experts (See Pages 14).  

Sensory characteristics 

Wines from GI have recognisable and consistent sensory characteristics across a range 
of varieties and styles.  

Clay-based soils 

Clay soils are though to aid “mouth feel and structure” in GIs wines.  

Tourism  

The GIs ultra-premium wines, as well as the areas attractiveness and accessibility are a 



draw-card for tourists.  Note Waiheke Island has 900,000 tourists per year. Tourism in 
the GI is linked specifically to wine and aids to the reputation of the GI (Page 12). 

Other relevant information: 

30 Comment(s): 

Applicant (The Waiheke Winegrowers Association Inc.) owns certification TM 767795. 
(See screen shot below). Criteria for user to become certified: 



Use of GI in relation to wine goods (Office research) 

http://www.winesofnz.com/shop/white-wine/cable-bay-waiheke-island-viognier-
2016/



https://www.google.co.nz/search?q=waiheke+island+wine&rls=com.microsoft:en-
NZ:IE-
Address&dcr=0&source=lnms&tbm=isch&sa=X&ved=0ahUKEwjZ6t2Oy_vWAhVFJJQK
HRFABIMQ_AUICigB&biw=1536&bih=771&dpr=1.25#imgrc=MaYj0Zk-
Go6QxM:&spf=1508378322107 



https://www.google.co.nz/search?q=waiheke+island+wine&rls=com.microsoft:en-
NZ:IE-
Address&dcr=0&source=lnms&tbm=isch&sa=X&ved=0ahUKEwjZ6t2Oy_vWAhVFJJQK
HRFABIMQ_AUICigB&biw=1536&bih=771&dpr=1.25#imgrc=TEfRPcySMzdj3M:&spf=
1508378532886



https://www.google.co.nz/search?q=waiheke+island+wine&rls=com.microsoft:en-
NZ:IE-
Address&dcr=0&source=lnms&tbm=isch&sa=X&ved=0ahUKEwjZ6t2Oy_vWAhVFJJQK
HRFABIMQ_AUICigB&biw=1536&bih=771&dpr=1.25#imgrc=ZMbjm5HXqeC-
aM:&spf=1508378532886

31 Examiner is satisfied that the Applicant has provided 
sufficient explanation and  
evidence of: the quality, reputation or other  
characteristic of the wine or spirit that is essentially 
attributable to the GI 

☒ Yes ☐ No 

32 Recommend for Acceptance? ☒ Yes ☐ No 



This Summary may not explicitly refer to every matter that has been considered by the Examiner


